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Let’s Talk Shop

Banner Breakdown

Taking a look at the full color banner industry.

By CHARITY JACKSON

Charity Jackson is co-own-
er of Visual Horizons Custom
Signs based in Modesto, CA.
She has been in business
since 1995, and has worked
in the sign industry for nearly
15 years. Visit her Web site at

www. vhsigns.com.

W‘uh all the options available in the
digital media world, unrolling amaz-
ing banners has never been easier. Whether
the customer wants to cover a table at a

tradeshow, or their 10-story building, your
answer can now be, “Yes, we can do that.”

IN-HOUSE vs. WHOLESALE
Banners have always been a big seller for us
because they're both affordable and versa-
tile. With the advancemenr of printers, and
the availability of different materials, we're
doing more full-color printed banners than
ever before.

Most of our in-house printed banners
are 2', 3' or 4" high. In some cases we seam
banners over 4" high and print them as well.
When doing this, we overprint the panels
with a 1" overlap, and seam the panels to-
gether using a thin, high adhesive, double
srick tape.

There are a large number of wholesale
printers that supply large-formar full-color
banners. Many can be found advertising in
trade magazines or online. Pricing is gener-
ally based upon the number of banners and
the toral square footage needed. This pricing
can be quite competitive and affordable.
Since our printers only print up t 50",
we typically order any banner over 4" high
from a wholesale company.

Most of these companies print from
supplied artwork and offer free fabrication
options like grommets and pole pockets.
One supply company we've used is Me-
diaForm out of Royal Oak, Mich. (www
mediaformusa.com). | recently spoke with
Danny Suszko of MediaForm about their

Banners are printed in-house up to 4' in height. Larger banners are ordered from a wholesale source.

50 W DIGITAL GRAPHICS B JANUARY 2008

large-format banners. Their printers are
able to print in 16"-wide panels. Banners
over this size are seamed together. They can
produce any size banner for any applica-
tion, including building wraps and concert
backdrops.

When submitting artwork to a wholesale
company, ask for an e-mailed proof before
printing to be sure the arework pulled up
correctly. Some companies also offer in-
house design services. When quoting whole-
sale banners, be sure to add shipping costs
into the quote.

MATERIAL & FINISHING
OPTIONS

For shops just adding full-color printed
banners ro their list of in-house services,
or for those who haven't checked ourt the
printable media available lately, now is the
time to look ar options.

Media reference guides, available from
most manufacturers, make choosing the
right material for a particular machine and
application simple. Most supply compa-
nies know that the market is comperitive,
and are willing to either provide shops a
sample roll of banner material to test on
their machine and inks, or are willing to
take back a purchased roll if it doesn’t work
for a particular setup.

Many sales reps are very knowledgeable
in the printing industry. Don't be afraid
to ask questions about the different ban-
ner materials available and about specific
machine and ink combinations.

First comes scrim banner, a solid vinyl
with an interwoven core. The scrim center
adds strength, and is better for outdoor
usc.

Most suppliers also offer mesh banner
media. This durable material allows air, light
and visibility to pass through. There are
different types of media that have different












