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Keeping Pace with

Mobile ADVERTISING

Assessing the current vehicle graphics market.

By Charity Jackson

In today’s market, customers on a budget have the option of blending full-color graphics with single-color vinyl
graphics. They can also maximize their exposure with a full wrap.

16 B DIGITAL GRAPHICS B MARCH 2007

Charity Jackson is co-
owner of Visual Horizons
Custom Signs, based in
Modesto, Calif. Visual Ho-
rizons is a full service sign
company specializing in ve-
hicle graphics since 1995.
Visit her Web site at www.vhsigns.com.

‘x 7ith the demands of customers

changing as fast as the industry, it’s
important to keep pace with the changes
in the vehicle graphics marker and the
expectations of the customer. Knowing how
to create an effective design is as important as
doing the graphics in the first place.

SHIFTING MARKET

In my shop, as we've assessed the local
market for vehicle graphics, including vehicle
wraps, we've found that the marker has
become relatively diverse. Radio stations and
car dealerships continue to be big purchasers
of full color wraps in our area. We've also
noticed that as the number of suppliers and
product lines increase, the options for smaller
companies to tap into full color graphics and
wraps has become more affordable. A large
portion of our business continues to be cut
vinyl graphics for fleet trucks and individual
vehicles, but in the last three years we've
seen a major increase in the demand for
full color printed vehicle wraps as they've
become more economical.

We've noticed a shift in who is purchasing
larger graphics. As smaller companies tap
into the full color market, we no longer need
to focus the majority of our attention on
large companies with big budgets. While
the larger companies tend to do a fleet of
vehicles, smaller companies may still do one
or a few vehicles with a partial wrap.

One medium-sized client recently















